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aligimn 3 - ulldll =—

{CLIENT}_{PLATFORM}_{OBJECTIVE}_{YYYYMMDD}
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{CREATIVE}_{FORMAT}_{VERSION}
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CAMPAIGN STRUCTURE BLUEPRINT
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Lgin Taui Il agalgiadll

FACEBOOK - INSTAGRAM
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SEARCH - PMAX Google Ads
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g | & Ad: Spark Ad (clilygicung) — Ad Group 2 = Broad + Creative volume
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Date | Campaign | Spend | Impressions | CTR% | CPC | Results | CPL/CPA | ROA
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QUICK PERFORMANCE SNAPSHOT
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